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1 INTRODUCTION 

The purpose of this Work Package – WP4 - is to develop a sustainability strategy for the 
implementation of problem-based learning - PBL, active teaching and learning, centered on the 
student at the Academy of Economic Studies of Moldova. Specifically, this report will propose an 
innovative bachelor’s degree programme based on PBL - Business and Administration, active 
teaching and learning, centered on the student at  study programme and in the university [Annex 2]. 

In this report, we rely on the material accumulated during Work Package 2 (WP2) and Work 
Package 3 (WP3) that we developed between 2015-2017. We also rely on the experience we have 
gained during our study visits and staff mobility at partner universities in the European Union, as 
well as during the PBL training sessions offered by EU project partners in Chisinau. 

1.1 Key assumptions 

There is no PBL model suitable for all purposes. However, PBL-based models are mainly 
based on two key assumptions. The first assumption is that work on the project is in the centre, at 
the basis, consisting of discovery and problem analysis, problem solving and project report (Figure 
1). The second assumption assumes that other teaching and learning (face-to-face) activities such as 
literature, lectures, group studies and tutorials are designed to support work on the project. These 
two assumptions will also be at the base of our PBL, the bachelor’s degree study programme 
Business and Administration based on PBL, student-centered active teaching and learning. 

Figure 1: PBL Model at AAU: An example 

 

Source: AAU, 2017 (the word 'Discovery' is introduced by Romeo V. Turcan) 
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Another assumption relates to the relationship between work on the project and face-to-face 
activities. In the context of this report, wholly based on PBL, this means a study programme in which 
there is a 50:50 sharing between student work on the project and face-to-face activities (such as 
lectures, seminars, workshops, laboratories and experiments). An example of progression is 
presented in Figure 2. Of course, there are many ways to distribute the relationship between work 
on the project and face-to-face activities during the semesters; the main purpose is to achieve an 
approximate 50:50 time sharing for the duration of the study programme. 

Figure 2: An example of 50:50 time sharing between project work and face-to-face 
activities 

 

Source: Louise Faber, PBLMD 2016 

1.2 Expected outcomes 

A series of results are foreseen as a result of the successful implementation of the Business 
and Administration bachelor’s degree programme, based on PBL, active, student-centered learning 
[Annex 1]. It is expected that by 2020, this study programme will become internationally recognized, 
which will attract European and international students as full-time or exchange students. It is also 
expected that by 2020 at least five bachelor’s degree programmes at our university will be 
redesigned based on PBL, with methodologies and active teaching methods centered on the student, 
and that potential students will be enrolled in these programmes from 1 September 2020. It is also 
envisaged to better adapt students’ knowledge, skills and abilities to the needs of the labor market. 

Successful implementation of the study programme as well as the effects of its spreading 
across the university will contribute to the further development and consolidation of the integration 
of education, research and business environment / policy makers (Figure 3). Academic staff will 
excel in engaging in research-based teaching, our students will learn and be able to apply theories 
in practice in the private or public sector, and our researchers will work with private and public 
organizations to create and transfer new knowledge. 
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Figure 3. Socially committed university 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Olav J. Sorensen, 2015 

 

EDUCATION 

BUSINESS RESEARCH 

Research-
based 
learning 

Integrating 
theory with 
practice 

Generating knowledge and decisions 

based on knowledge 



6 

 

2 OUR VISION ON THE BACHELOR’S DEEGREE PROGRAMME BASED 
ON PBL – BUSINESS AND ADMINISTRATION  

2.1 OVERVIEW 

Speaking historically, most of the Moldovan universities have focused over a rather long 
period, mainly on teaching and learning. In universities, the classical system of focusing on teacher 
activities prevails, which we consider surpassed, at least from the fact that it was designed to 
integrate graduates into a stable and inflexible labor market to the changing society, especially in 
relation to international influences. However, considering the speed at which changes are being 
made today, the flexibility of the labor market, it is clear that a student-centered education offers 
more benefits to society, offers the possibility of training specialists who would have the skills that 
employers require. The change from teacher-centered education to student-centered education 
involves a cultural transformation, and thus behavioral and attitude changes, both on the part of the 
students and the teachers as well as the institution in general. Failure to involve one of these factors 
makes it impossible to achieve this method. 

Following the study of student-centered teaching methods in several universities in the 
European Union, we aim to introduce these methods into the Business and Administration study 
programme at AESM. We will focus on the gradual implementation of problem-based education 
(PBL) within this pilot programme [Annex 1].  

The aim of the programme [Annex 2] is to train multi-skilled professionals, potential 
managers and entrepreneurs to help create a new status for the businessman, in general, and the 
entrepreneur in particular as the main actors in the competitive economic system. The theoretical 
and applied skills offered by the programme will facilitate the integration of future graduates into 
the labor market. 

The programme is developed in accordance with the National Qualifications Framework 
(NQF) for the Business and Administration specialty 1. The NQF is a tool that establishes the 
structure of qualifications and ensures national recognition as well as the international compatibility 
and comparability of qualifications acquired within the higher education system. Through it, all the 
learning outcomes gained in the higher education system can be recognized, measured and related. 
The National Qualifications Framework respects the traditions and experience of Moldovan higher 
education and is compatible with the General Framework of Qualifications in the European Higher 
Education Area. 

The training of highly qualified specialists in Business and Administration lasts for 6 semesters 
or 3 years of study. In each semester, students have the opportunity to accumulate 30 study credits 

                                                           

1 Cadrul Naţional al Calificărilor: Învăţământul superior: ciclul I, studii superioare de Licenţă; ciclu II, studii 
superioare de Masterat; Doctorat: Domeniul general de studiu 36. Ştiinţe economice: Domeniul de formare 
profesională 812 Turism / Min. Educaţiei al Rep. Moldova. - Ch.:S. n., 2013 (Tipogr. “Bons Offices”). p. 67 - 91 
http://edu.gov.md/sites/default/files/cnc_36_812-stiinte_economice.pdf 
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so at the end of the period they can earn 180 ECTS. In each semester, students will have both 
theoretical and practical courses in which they will work in teams or individually, developing 
different projects. 

In order to successfully achieve this educational offer, an adequate, qualitative and productive 
student-centered educational environment will be created, characterized by the following 
characteristics: 

- creating a genuine learning environment close to the business environment and relevant to 
the student’s interests in achieving the objectives; acquisition of knowledge, skills training 
and personal and professional skills; 

- combining theoretical aspects with the cultivation of skills related to the realities of 
business management activities; 

- structuring educational approaches on the concept of ”problem-based learning” and 
developing practical dexterity; 

- ensuring conditions to facilitate access, progress in university careers and mobility of 
students and graduates in the European area 

Teaching under the pilot study programme [Annex 1] will be based on the current consensus 
among scholars on learning and the cerebral cortex, according to which we do not learn if we 
passively receive and then remind us what we have taught. So the student will be actively involved 
in what is done during and outside the classroom: 

- This type of learning requires a stage where students are asked to process the information 
they are offered. They will benefit from activities, concrete or potential situations, which 
require them to interpret information in a personal way and thereby create their own 
meanings. It is important, and the teacher will consider that that meaning is a personal and 
unique thing; it builds on learning and previous experience that differs from person to 
person. There is no unique way, suitable for all to learn; there are needed a lot of tasks and 
experiences to meet individual needs. 

- Learning should include activities of processing the new learned subject, which must relate 
to what the student already knows. Tasks will be authentic, established in a significant 
context and related to the real life of economic agents, highlighting some real problems that 
either the teacher or the students present. Given that learning will involve errors, the tasks 
will be designed to give students the opportunity to self-evaluate, correct, discuss with 
colleagues, receive the teacher’s response, and do other ”compliance with reality” checks. 

- Group work will be widely used, which asks students to discuss the subject / information 
learned so that with colleagues they can check each other and learn from each other. 

Students’ assessment will take various forms: written exam with open questions, multiple 
answer tests, oral examinations. In the PBL context, some exams will be in the form of a project, 
which consists of presenting the written report and individual oral examination. The advantage of 
this model is the combination of group work, problem solving, holistic approach (problem-theory-
methodology), reflection, communication and abilities. We will also opt for the use of innovative 
assessment forms, eg: computer aided exam, video exam, peer evaluation through Moodle platform. 

Some requirements for progression will also be made, which are reduced to: 
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• the linear learning model, which provides an analytical progression from macro to micro 
level, each learning module being based on modules previously studied; 

• from the fundamental to the field, specialty elements; 
• holistic progression - solving real business problems on the first day, increasing complexity 

of problems, circular learning model. 

We hope for an easier employment of graduates from this programme, for the following 
reasons: 

- Active learning methods will empower graduate students to engage actively in solving 
various tasks at the organization level, be more responsive to tasks, having a strong 
initiative spirit, critical thinking, creativity, willingness to find more original solutions, will 
be more cooperative, listening to the opinions of others and arguing their own opinion. 

- PBL will provide graduates with a better knowledge of the real-life problems of domestic 
business, which will make it easier to integrate into the organization 

- Teamwork, project development will be an important asset for graduates, enabling them to 
lead a group, coordinate communication, set up a trustworthy climate in the team, be able 
to make decisions, to mediate the conflicts that have arisen. 

- The given model involves permanent self-evaluation, so that awareness of the need for 
lifelong learning increases. 

The general learning outcomes of the programme (in strict accordance with the NQF for 
Business and Administration) are as follows: 

Upon completion of the studies the student will be able: 

1. to demonstrate functional knowledge in the following fields: economic theory - genesis, 
essence, methodology and method, economic laws; management - the evolution of 
management science, the content of the main processes and managerial functions; 
marketing - development and implementation of the company’s marketing policy, markets 
- studying, functioning and development of the resource, goods and services markets; 
customers - factors of influence, purchasing and consumption processes, consumer 
patterns; law - knowledge of legislation on entrepreneurship and business, small business, 
consumer protection, advertising in the Republic of Moldova; finance - finance 
management, accounting and other financial systems; information systems - development 
and exploitation of information systems with impact on the achievement of managerial 
functions in the organization; 

2. to set up and develop a business; 
3. to know ways to identify business ideas and evaluate opportunities; 
4. to possess methods for assessing and minimizing business risks; 
5. to ensure that the activities are carried out in accordance with the legislation in force; 
6. to adjust the organization’s activity to the requirements of the environment; 
7. to make optimal decisions under conditions of risk and uncertainty; 
8. to develop the organizational structure of the organization; 
9. to evaluate and improve the efficiency and effectiveness of the organization’s activities; 
10. to self-motivate and increase the efficiency of their own activity; 
11. to form teams and develop collaboration; 
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12. to motivate and create productive work relations; 
13. to apply quality management systems; 
14. to communicate convincingly and effectively, including in an international language; 
15. to use and manage the efficient use of available resources; 
16. to organize the business and administration research process; 
17. to solve problems in the field of business administration; 
18. to develop and coordinate the implementation of projects; 
19. to know the competence and involvement of managers at different hierarchical levels; 
20. to apply the principles, values and norms of professional ethics. 

2.2 GENERIC LEARNING OBJECTIVES AND OUTCOMES 

The concern for continuously increasing the amount of knowledge acquired by students in 
different fields no longer corresponds to the current education. The amount of information is 
increasing at a very fast pace, and education in the pursuit of this growth is practically unrealistic. 
The emphasis is on the formative aspect, the student’s learning how to master and use the 
information, using the skills and abilities that the faculty has developed. This shift of focus does not 
imply an ignorance of knowledge and the role they have, because even the formation and 
development of skills and capacities is achieved through them in the Learning Processes. 

In the context of the above, we undertake the following objectives: 

• The objectives of the Business and Administration bachelor’s degree programme can 
be synthesized as follows: 
 Training of specialists in business management through undergraduate education; 
 Creating business skills by organizing courses at specialized disciplines such as 

Finance, Accounting, Marketing, Management, etc. ; 
 Using student-centered teaching methods, including problem-based learning; 
 Providing the opportunity to study business through a holistic approach in different 

contexts and from different perspectives; 
 Preparing students for the challenges of a 21st century management; 
 Promoting  employment opportunities by involving students in looking for  and finding 

answers to a variety of authentic business issues; 
 Preparing students for further masters studies or others. 

 

• Learning objectives: 
 Knowledge of business management functions and how business and management 

integrate with each other; 
 Understanding complexity, changeover, ambiguity and other business challenges; 
 Knowledge of contemporary issues in business management, including sustainability, 

globalization, corporate social responsibility, diversity and governance. 
 Ability to work effectively both individually and in team with others. 
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2.3 SEMESTERS 

2.3.1 Semester 1 

The theme of the semester: ORGANIZATION - AS A KNOWLEDGE CREATION 
ENVIRONMENT 

In the first semester students will be able to accumulate the general and humanistic component 
by listening to courses such as economic mathematics, economics, business language, 
communication art. We also think that these courses are important for students not only to comply 
with certain provisions of the Plan-Framework (which we can not ignore), but also from the point 
of view of the future specialized courses they will listen to or in order to solve certain problems 
when developing different projects. 

Microeconomics is a fundamental course that allows students to have a good start in economic 
science. 

Management of the organization is a specialized course that will allow the initiation in the 
chosen specialty through the knowledge gained during the course, but also the development of the 
skills to work in a team, to highlight certain problems in the science of business management and to 
seek, at an early stage, certain solutions. A project will be developed within this course. 

Learning Objectives: 

• Providing students with a specific framework for understanding the fundamentals of the 
contemporary market economy; 

• Developing the skills needed to formulate and solve various behavioral problems of the 
consumer, the manufacturer, the assessment of production costs etc.; 

• Explaining the manifestation of economic laws at microeconomic level; 
• Awareness of the importance and role of mathematical methods in shaping economic and 

social activity; 
• Knowing the methods of higher mathematics as thoroughly as possible in order to model 

and manage economic phenomena; 
• Analyzing concrete situations and problems and choosing the most effective methods to 

solve them; 
• Application of modern (IT) methodologies for processing and presenting information in all 

disciplines in the field of economy; 
• Knowledge of economic evolution, content, concepts and theories; 
• Establishment of merit, continuity links and theoretical-methodological relations between 

different schools, doctrines and trends of economic thinking; 
• Developing communication skills in English; 
• Acquiring the main concepts, principles and functions of management, the logic of the 

evolution of managerial science; 
• Developing the skills to apply individual and group decision making methods and creative 

approaches to their realization; 
• Developing communication skills (dialogue, debate, negotiation, conflict resolution); 
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• Accumulating a set of knowledge about the rules of communication and conduct, and 
developing the appropriate skills to achieve success in communication. 

Learning outcomes: 

1. Knowledge of the foundations of the contemporary economy, the theoretical basis of 
market balance and imbalance, different market structures. 

2. Designing the behavior of individual economic agents, relationships that are formed 
between them in different markets. 

3. Managing information to evaluate consumer optimal choice, cost assessment of 
production and efficient producer operation. 

4. Applying economic models in studying processes and economic phenomena. 
5. Interpretation of economic issues and ways of solving under the current systemic 

transformations of the economic and social environment. 
6. Elaboration of the models, the schemes of obtaining the results by using the specifics of 

the specific applications (IT) in order to automate the processing and analysis of the data. 
7. Applying classical software in assessing economic operations in order to obtain timely 

information to be proposed as support for decision-making. 
8. Carrying out the comparative study of the theoretical positions and the methodological 

approaches of the main representatives of the universal economic thinking. 
9. Understanding the key points in speaking in a clear standard foreign language on business-

related topics and produce coherent texts in a wide range of topics related to the 
professional field. 

10. Argumentation of his / her point of view regarding a problem (e.g. why he / she applied 
to a post), expressing the advantages and disadvantages of the various options. 

11. Knowing the organization of the organization’s activities; management and professional 
realization of people within organizations. 

12. Ensuring that activities are carried out in accordance with established laws and 
regulations; adopting optimal decisions under conditions of certainty, uncertainty, risk; 
promoting organizational change; analysis of the organization’s internal and external 
environment; 

13. Competencies in the conduct of meetings; optimal application of different forms of 
communication - written, oral, nonoral. 

14. Work techniques and skills needed to perform a project. 

Year of study I, semester I 

 Module ECTS Assessment form 

1.  Organization Management 8 E+P 

2.  Microeconomics  5 E 

3.  Economic mathematics 5 E 
4.  Economic Informatics 4 E 

5.  Foreign business language 4 E 

6.  Art of communication and professional ethics 4 E 
TOTAL 30 
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At the end of the semester, which lasts for 15 weeks, the examination session takes place. In 
order to be admitted to each exam in part, the student must prove that he / she is ready for this exam. 
This is done by: 

- two tests (T1,T2) that take place during the semester. The student is admitted to the exam 
if he / she gets both grades (greater than or equal to 5) in both tests;  

- obtaining the pass grade to the current achievement (Rc), i.e. the activism shown by the 
student at the discipline in question during the semester and the degree of preparation for 
each seminar is appreciated; 

- getting the promotion grade on individual work (Li). Individual work is appreciated by the 
student’s accomplishment of tasks that have been assigned by the teacher to each student. 

In order to be admitted to the exam, the student must have promotion grades for each of the 
components listed above. The final grade (Nf) obtained by the student after the final exam (Ef) is 
determined, taking into account the following: 

Nf = 0,15*T1 + 0,15*T2 + 0,2*Rc + 0,1*Li+0,4*Ef       (1) 

Nf = 0.15 * T1 + 0.15 * T2 + 0.2 * Rc + 0.1 * Li + 0.4 * Ef (1) 

To be promoted in the second semester, the student must pass the examinations in the session. 
If the student has arrears in any discipline, he / she has the possibility to take the exam during two 
additional sessions: one week - at the end of the academic year and one with a two-week period at 
the beginning of the next academic year. 

Each discipline according to the educational plan requires a certain amount of work by the 
student, depending on the number of ECTS allocated to the discipline in question. An ECTS is 30 
working hours. Some of these hours are performed in the auditorium, face to face with the teacher, 
and the other, which is larger, represents the individual work of the student. The individual work of 
the student is monitored and evaluated by the teacher and involves the student’s elaboration of 
papers, the study of certain specialized sources in addition to the programme, the elaboration of 
projects. 

Assessment is an integral part of the course unit. Teaching and learning elements at AESM 
are planned using different types of assessment, the use of which is strictly in accordance with the 
AESM Regulation on Assessment of Student Learning Activity 2 .  According to this AESM 
Regulation, the following forms of assessment are used: 

• Formative or progress assessment. It is carried out throughout the training, in small and 
successive steps; provides an efficient periodicity to the training process, is designed to 
identify the strengths and weaknesses of the training, determining a sufficiently objective 
analysis of the mechanisms and causes of failure or success of the students. Student 
formative assessment is ongoing throughout the course unit / module / academic year, 
through knowledge and skills tests, seminar papers, practical laboratory work, and project 
and application implementation specific to the specialization. 

• Cumulative or final evaluation. It takes place at the end of a training period (semester, 
academic year, schooling cycle). The main purpose of the cumulative assessment is to 

                                                           

2 http://ase.md/files/documente/regulamente/interne/3.1_evaluare_stud_1.pdf 
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highlight the effects, efficiency, and overall learning outcomes. This type of assessment 
highlights the level and quality of student training by reference to the outcomes set for 
professional training. Final assessment methods are provided in the educational plan and 
can be; exam; verification; project; portfolio; defence of the bachelor project / thesis / 
graduate paper, depending on the graduated study programme. Assessment procedures are 
described in the curriculum of the discipline. 

The grading system is of two kinds: 

1. with grades from 1 to 10. The final grade is two digits after the comma; 
2. by ECTS grading. 

The assessment and grading scale of students is presented in Annex 4. 

In order to enhance the quality of the teaching and satisfaction of the requirements formulated 
by the beneficiaries, the Business and Administration study programme is monitored and evaluated 
periodically through the following activities: 

- Questioning students: 
- Assessment of teaching quality 
- Assessing the degree of student satisfaction with the AESM conditions and services; 

- Questioning employers; 
- Questioning AESM graduates. 

An important role in developing / improving the educational plan and the analytical 
programmes is given to employers and graduates who are invited as consultants in the process of 
their elaboration and improvement (the form of expertise), during the organization of production 
and bachelor internship (the form of the corresponding agreements ), while passing the bachelor’s 
examination (problem-formulation / topics for the bachelor theses) (the participatory form) etc. 

Increasingly, the teaching-learning-assessment process within AESM is carried out by using 
ICT tools, in particular the e-Learning platform - MOODLE. This is highly appreciated by students 
as they can learn depending on their personal rhythm anywhere, anytime; all course materials are 
concentrated in one place; can self-assess themselves, and the Forum allows students to interact with 
the teacher and get informed from the first source, etc.  

In the first semester the students will perform a project that is based on the knowledge of the 
organization and its internal environment through the processes that take place within it, by knowing, 
identifying and characterizing the variables of the internal environment but also by knowing the 
external environment, by knowing and identifying the factors of direct and indirect influence. Within 
this project, students will demonstrate that they possess the economic terminology, they know the 
main economic indicators, which characterize an organization and are able to carry out the respective 
calculations. 

2.3.2 Semester 2 
The theme of the semester: DEVELOPMENT OF THE SOCIETY AS AN AMOUNT 

OF MACROECONOMIC PROCESSES 

Semester II contains course modules that enable students to advance in the knowledge of 
economic sciences (macroeconomics, economics of economic units), to gain experience in project 
development. The project in the second semester has a general character, does not refer directly to 
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the specialty, but it contributes to the development of critical thinking, analysis, synthesis, drawing 
conclusions skills based on the analyzed materials. 

Year of study I, semester II 
 Module ECTS Assessment form 

1.  Macroeconomics  5 E 
2.  Economics of Economic Units 5 E 
3.  Foreign business language 5 E 
4.  World economy and European integration 5 E 
5.  Economic, social and political development 10 E + P 

TOTAL 30 
 

Learning objectives and outcomes 

At the end of the semester, students shall be able: 

 to explain the concepts of the categorical system of macroeconomics: aggregate demand, 
aggregate supply, labor market, money market, inflation, unemployment, macroeconomic 
indicators, growth, open economy; 

 to gain skills in the analysis of macroeconomic phenomena; 
 to know the particularities of the functioning of the markets of the national economy; 
 to know the methods and mechanisms for evaluating the results at the macroeconomic 

level; 
 to develop and evaluate balancing policies, macroeconomic processes; 
 to know the most efficient methods and techniques for influencing the activity of economic 

units in order to maximize the results of the economic activity; 
 to acquire skills in conducting economic calculations and assessing the performance of 

economic units 
 to estimate the efficiency of resource use within economic units; 
 to propose ways to improve the economic performance of the economic unit. 
 to carry out the primary processing of raw statistical information, a work which results in 

the indicators: an advanced degree of generalization. 
 to analyse and interpret the results obtained from the statistical studies and to test the 

assumptions regarding the future trend of phenomena and statistical processes evolution. 
 to determine the role and the place of the main elements of the world economy system, to 

determine the impact of the community policies on the evolution of the European economy, 
to perform the comparative analysis of the integrationist tendencies in different regions. 

Semester progression, student assessment, assessment methods, assessment types, grading 
system, student activity monitoring are identical to the information presented for semester I. 

It should be mentioned the promotion of the study year, which in AESM is carried out in 
accordance with the AESM Regulation on the Promotion of the Year of Study 3. The student who 

                                                           

3 http://ase.md/files/documente/regulamente/interne/3.6_promovare.pdf 
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has accumulated during the whole academic year the number of compulsory study credits provided 
in the educational plan for the respective year is promoted in the following year of study.  

At the same time, enrolment of the student in the next year of study is conditioned by the 
accumulation of minimum 40 (30 for part-time education) study credits at the compulsory course 
units / modules provided in the Annual Study Contract for the current academic year and the 
accumulation of the total number of credit points provided by the educational plan for previous 
academic years, and the year of completion of university studies.  

The elaboration of the project must lead to students’ understanding of the actuality of the 
different components of the visions of development, moreover to the understanding that they are not 
mutually exclusive, but live today in theory and especially in the practice of development. We 
believe that this is the most open and fertile context in which a systematic reflection and an academic 
debate, even a political one, about the development possibilities of the contemporary society can 
truly be fruitful. 

2.3.3 Semester 3 

The theme of the semester: MARKETING AND MARKETING RESEARCH 

Learning objectives and outcomes 

At the end of the semester, students shall be able: 

• to acquire practical skills of elaboration and validation of a simple, multiple, non-linear, 
linear econometric model, taking into account the working hypotheses; 

• to apply econometric methods and make forecasts of the state and development of 
economic processes. 

• to acquire the main concepts, principles and functions of corporate ethics and corporate 
social responsibility, the ethics of ethical behaviour; 

• to develop abilities to apply methods to improve ethical behaviour. 
• to develop a fair behavior; to develop judgments based on the knowledge of the social and 

ethical issues that arise in work or study; 

• to address ethical issues in the management field. 

• to know and monitor the factors of the marketing environment, to examine the real and 
potential market characteristics, to be able to identify the possible ways of market growth; 

• to know the particularities of the business to business market; 
• to develop marketing policy in businesses and organizations 
• to use correctly the terms of the accounting language; 
• to propose personal assumptions to explain accounting situations; 
• to issue judgments on statements with accounting content; 

• to demonstrate the practical possession of knowledge of the legal basis of merceological, 
commercial and expert activity, verification of the quality of goods / consignments; 

• to perform a comparative study on the theoretical positions and the methodological 
approaches of the economic sphere elaborated by the main representatives of philosophy. 



16 

 

Year of study II, semester III  
Module ECTS Assessment form 

1.  Quantitative analysis methods 8 E 
2.  Marketing and market analysis 12 E + P 
3.  Business culture 5 E 
4.  Merchandise and expertise of consumer goods 5 E 

 TOTAL 30 
 

In the third semester, the volume of work done by students in the project-based teams 
continues to grow. We considered that the knowledge that students gained at this stage, along with 
the courses they listen to in parallel, will allow them to conduct research on marketing and market 
analysis. 

The project developed by the student will include a complex problem based on marketing 
research. Students have to demonstrate skills to collect, analyze, and interpret information using 
research methods and techniques to learn about the environment, identify business opportunities, 
anticipate market trends. Students need to be aware that marketing research has a broad sphere of 
activity, becoming a necessity for each economic agent in the conditions of increasing the 
complexity of environmental factors. The basis for marketing policy requires information with 
recent, relevant and sufficient data. Areas of marketing research are very numerous and they are 
determined according to the activity of the economic agent and the purpose. 

2.3.4 Semester 4 

The theme of the semester: THE ENTERPRISE AND ITS DECISIVE ROLE IN THE 
MARKET ECONOMY 

Learning objectives and outcomes 

At the end of the semester, students shall be able: 

• to know the particularities of the manifestation and use of economic laws in the internal 
production relations, the current management system and the manifestation of the basic 
functions of management - planning, organization, control, motivation - within the 
production activity. 

• to understand legal relationships specific to the business environment; principles, concepts 
and legal institutions specific to the business environment 

• to apply qualitative methods of analysis and processing of financial information; 
• to use financial regulations and norms, to know the sources of financing, resource allocation 

criteria, financing policy, investments and dividends applied within the enterprise; 
• to know and apply methods of managing financial resources and to analyze the alternatives 

for the mobilization and placement of financial resources in order to choose the optimal 
option; 

• to foresee the financial indicators of the enterprise’s activity and to develop action 
directions for their achievement; 
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• to consolidate the theoretical managerial skills in the real economic environment of a 
company / institution, to find the appropriate methods for improving the performance of 
the company’s activity; 

• to increase the awareness of the employment opportunities existing on the national and 
European labor market in the studied field; 

• to promote excellence in training and research, in the processing, transmission and use of 
knowledge in substantiating decision-making processes; 

• to realize the possibilities of ”transfer” and ”use” of the knowledge acquired in the faculty 
in the real economy; 

• to identify and understand entrepreneurial actions, to identify the entrepreneur’s skills and 
his / her own skills; to know the process of initiation and development of small and medium 
enterprises (own and third parties); identify sources of funding. 

• to be aware of ensuring the launching and carrying out of entrepreneurial activities in 
accordance with the established laws and regulations; adopt optimal decisions in the 
process of launching and developing the business; analysis of the internal and external 
environment of the business; adjust the activity to customer requirements in order to 
increase the efficiency and effectiveness of entrepreneurial activities. 

Year of study II, semester IV 
 Module ECTS Assessment form 

1.  Accounting and analysis in business 10 E 
2.  Company management 16 E + P 

3.  Business Law 4 E 
 TOTAL 30 

 

In the fourth semester students will develop a complex business management project based on 
the knowledge and skills they have gained over the course. The project will allow analysis of all 
aspects of the company’s activity, highlighting certain problems in its activity, searching for 
solutions. The enterprise may be a real (preferably) or a virtual one. 

In the fourth semester, the project will be a more complex one, which will also be based on 
student internships within a company. Students will have to demonstrate good knowledge of all 
processes in the enterprise, the interdependence of the enterprise’s functions, and a pertinent analysis 
of its work. 

2.3.5 Semester 5 

The theme of the semester: SETTING UP AND DEVELOPMENT OF A BUSINESS 

Learning objectives and outcomes 

At the end of the semester, students shall be able: 

• to apply the knowledge in the field of performing the basic function of management, 
planning, within the economic units, in order to manage the resources correctly and to adapt 
the economic units to the market requirements. 

• to develop appropriate strategies and policies in a changing environment; 
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• to develop skills to assess and minimize entrepreneurial risks 
• to define the concepts of economic activity under conditions of risk and uncertainty; 
• to establish the functional correlation between risk level and economic outcome 
• to apply the knowledge in determining the level of risk in business by using quantitative 

methods (statistical-mathematical, the use of the expert method etc.), including specific 
indicators and financial instruments for hedging risks. 

• to estimate various concepts for the evaluation of the results of the activity under conditions 
of uncertainty and risk; 

• to develop risk management strategies and models 
• to acquire the main concepts, principles and functions of quality management, logic of 

science evolution quality management; 
• to develop skills for applying quality management methods and standards for the quality 

management system. 
• to use the quality management system documents, determine the ways of disseminating the 

information; to be familiar with the requirements for the development, modification, 
dissemination of documents; 

• to develop skills for analyzing and evaluating job positions; 
• to demonstrate skills in human resource hiring; training and professional development of 

staff. 
• to design and use marketing information systems, marketing research to solve strategic and 

tactical marketing problems, use current internal and external information to substantiate 
tactical marketing decisions 

• to apply in practice the methods of survey, observation, experiment, documentation, 
techniques for quantitative and qualitative data analysis, including using the computer 

• to distinguish the tangencies and differences in financial and managerial accounting; 
• to know the legal framework governing accounting. 

Year of study III, semester V 
 Module ECTS Assessment form 

1.  Setting up and developing a  business 21 E+P 
2.  Quality management 5 E 
3.  Optional course 4 E 

 TOTAL 30 
 

The elaboration of the project in semester V will require from the students a deep knowledge 
of Moldovan legislation in the field of business set up and development, the stages of setting up an 
enterprise, identifying and calculating the risks related to the business development, the elaboration 
of a business plan. 
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2.3.6 Semester 6 

The theme of the semester: INTEGRATED MANAGEMENT OF THE COMPANY 

Learning objectives and outcomes 

At the end of the semester, students shall be able: 

 to develop the skills of applying corporate management methods and legislative acts in 
corporate decision making. 

 to ensure the conduct of collaboration activities between corporate management subjects; 
to determine the main forms of corporate unions to streamline corporate activity; to use 
methods of protection against hostile taking; 

 to determine the rights and obligations of management bodies in corporate governance; to 
develop fair and efficient working relationships; 

 to develop analytical and synthesis skills, effective communication; organizational 
qualities; to practice the experimental application of the theoretical knowledge acquired 
during the studies 

 to learn how to work in an organization different from that of the university, integrate into 
existing work teams and actively participate in current activities 

 to look for ways to apply in-depth theoretical knowledge to his/her training courses, to 
better relate the education and the theoretical training students receive within the faculty 
with the requirements of the labor market. 

 to apply the theoretical knowledge in organizing and carrying out activities in the functional 
structures in which the practice takes place; 

 to deepen the knowledge of the legislation and the rules in force regarding the activity of 
the organization and on the basis of which the specific operations are carried out. 

 to develop written and oral scientific communication in the elaboration and presentation of 
the bachelor thesis; 

 to use digital action tools, to create documents and to use basic electronic research services; 
 to apply at least one foreign language for the use of foreign language texts in the elaboration 

of the thesis; 
 to assume the ethical responsibility for the results of the research included in the bachelor 

thesis; 

Year of study III, semester VI 
 

Module ECTS Assessment form 

1.  Corporate Management 4 E 
2.  Optional course 4 E 
3.  Bachelor’s project 22 E + P  

TOTAL 30 
 

The project in the 6th semester will be elaborated in the form of a bachelor thesis, i.e. the 
completion paper of the undergraduate studies. The bachelor’s thesis must demonstrate that the 
student knows and can use the research methods specific to the economic and managerial field, must 
be able to select the relevant literature from the researched field, understand and reflect on the theory, 
give the opinion of the discussed, demonstrating critical thinking. 
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According to the Regulation on the Bachelor’s Degree Completion Exam in AESM 4, the 
Bachelor’s Degree Exam in AESM includes a single test: the public defence of the Bachelor’s thesis. 

Students who have completed the educational plan in full and have accumulated the number 
of credits set for the Business and Administration study programme are admitted to the bachelor’s 
degree completion exam. The lists of students admitted to the bachelor’s degree completion 
examination, drafted by faculty deans and approved by AESM rector one month before the start of 
the bachelor’s examination, are submitted to the Commission of the Bachelor’s Degree Completion 
examination. 

The bachelor thesis may be elaborated in a team, in accordance with the provisions of the 
Regulation regarding the team development of the bachelor / master’s degree thesis 5. 

In the process of defending the bachelor thesis, the graduate is assessed according to the 
following criteria: 

a) critical understanding of the notions, concepts, theories and principles specific to the field 
of training; 

b) demonstration of the generic and specific skills acquired by the graduate during the studies; 
c) carrying out the research and demonstrating the capacity to apply the theoretical and 

methodological knowledge in the elaboration of practical solutions specific to the field of 
professional training; 

d) the use of relevant knowledge in the field of training in setting up and supporting the 
arguments, the conclusions in the process of elaboration and defence of the bachelor thesis; 

e) demonstration of communication skills in the process of defending the bachelor thesis (well-
structured message, appropriate language, use of technical means, politeness, prompt 
answers to the subject). 

The bachelor’s degree thesis is evaluated with grades based on the grading scale from 10 to 1, 
the minimum promotion grade being 5. It will be done the conversion of the grades into the ECTS 
grading scale, respectively: 

Grade at the bachelor’s degree completion exam ECTS Scale 
10 A 
9 B 
8 C 
7 D 

5/6 E 
4 FX 

1/2/3 F 

The final grade awarded as a result of the bachelor’s degree thesis defence is determined by 
the members of the Commission of the Bachelor’s Degree Completion examination. 

                                                           

4 http://ase.md/files/documente/regulamente/interne/3.2_examen_licenta.pdf 

5 http://ase.md/files/documente/regulamente/interne/3.4_teza_echipa.pdf 
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Thus, the progress through the studies during the 6 semesters, according to the present plan, 
implies the accumulation of 91 study credits following the hearing of the theoretical courses and the 
accumulation of 89 study credits as a result of the realization and defence of the projects elaborated 
in the team. So the implementation of this Pilot Programme [Annex 2] will, in theory, allow us to 
reach the 50:50 ratio of lectures and teamwork. We are aware that even reaching this ratio will not 
place us on the level of use and implementation of PBL, along with the Aalborg University, where 
this model was initiated in 1972, and the experience currently used has been accumulated over the 
course of 45 years. 

For each module included in the educational plan, a curriculum will be developed, specifying 
the number of hours, including direct and individual work, objectives, learning outcomes, module 
content, course structure, assessment method, etc. 
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3 CONCLUDING REMARKS 

The implementation of problem-based learning in AESM, as a pilot-programme in the 
Business and Administration bachelor’s degree study programme, involves a revolution in the study 
process of this programme [Annex 1]. We started from the fact that learning outcomes not only have 
to provide knowledge but also to develop both professional and personal skills and competences. 
We recognize that today our programmes fail mainly in the areas of professional skills and 
competences, as well as certain personal skills (interpersonal communication, professional 
orientation and employability and adaptation to the labor market). 

Activities that should lead to the development of skills and competences (case studies, 
projects, internship) are inadequate or formally conducted (e.g. student internships). 

By the PBL implementation, we want to bring students closer to the real life faced by economic 
agents, to facilitate student mobility by deepening English language knowledge, especially in 
specialized disciplines, but also by offering quality training closer to one offered in European 
universities [Annex 4]. 

Obviously, all this will require time and effort both from the teachers, from the university, but 
also from the economic agents, whom we want to fully involve in the training activity through 
various joint activities. We want to propose, in partnership with economic agents, a considerable 
number of joint bachelor / master project topics or research themes. We believe it is necessary to 
develop the involvement of economic agents in such activities as student internships, student 
research activities, case studies, projects and other activities included in the study programme.  

By implementing PBL, we want to ensure the stimulation of  innovation and creativity, 
including the entrepreneurship spirit. 
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Annex 1: Our vision on the bachelor’s degree programme Business and 
Administration 

 

 

 

 

  

6.Sem  
Corporate 

Management 
5 ECTS 

Elective Course 
5 ECTS 

BACHELOR’S DEGREE PROJECT 
20 ECTS 

       

5.Sem 
Quality 

management 
5 ECTS 

Elective 
Course 
4 ECTS 

SETTING UP AND DEVELOPING A BUSINESS, project 
21 ECTS 

         

4. Sem 
Business Accounting and 

Analysis 
10 ECTS 

Business 
law 

4 ECTS 

COMPANY’S  MANAGEMENT, project 
16 ECTS 

       

3.Sem 
Quantitative 
methods of 

analysis 
8 ECTS 

Business 
culture 
5 ECTS 

Commodity 
science and 
expertise of 

consumer goods 
5 ECTS 

MARKETING AND MARKET ANALYSIS, project 
12 ECTS

       

2.Sem Macroeconomics 
5 ECTS 

Economy of 
Economic 

entities 
5 ECTS 

Foreign 
Business - 

English 
5 ECTS 

World 
Economy 
5 ECTS 

ECONOMIC, SOCIAL AND POLITICAL 
DEVELOPMENT,  project 

10 ECTS 

       

1.Sem  Microeconomics 
5 ECTS 

Economic 
Mathematic

s 
5 ECTS 

Economic 
Informatics 

4 ECTS 

 
Foreign 

Business - 
English 
4 ECTS 

The art of 
Communication 
and Professional 
Ethics 4 ECTS 

THE BASICS OF 
ORGANIZATION 
MANAGEMENT, 

project 8 ECTS 
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Annex 2. Bachelor`Degree programme Business and Administration – 
Romanian 
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Annex 3. Bachelor`Degree programme Business and Administration – 
English Translation 
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EXPLANATORY NOTE  

I. Introduction 

The needs and requirement in the modern society in terms of education of specialists in the 
field of Business and Administration stem from the current economic and social priorities of 
Moldova: integration in the world economic flow; decentralisation of economic activities; increasing 
decision-making autonomy; forming a reformatory managerial vision focused on economic 
performance and sustainable social development, etc. At the same time, it is essential for the national 
success that the change process start and be carried out at the level of organisation, be it private or 
public, economic or social. In this context, modern management should act as initiator, supporter, 
and promoter of change and innovation. Successful fulfilment of these social and professional 
desiderates in different types of public/private enterprises and organisation imply that proper 
knowledge and skills should be developed with the graduates of Business and Administration. 
Therefore, in order to be competitive on the domestic and foreign labour market, graduates need to 
get and be able to apply a set of professional and social skills and competences, as well as a variety 
of managerial tools.  

Being fully in line with the mission and strategic objectives of AESM, this curriculum takes 
into account the major requirements existing on the labour market and aims at educating competent 
managers/entrepreneurs, able to continuously self-develop and increase their own performances 
and those of the organisation, as well as to form an organisational environment and a team capable 
of satisfying clients’ needs.  

This Curriculum has been developed in the following 5 stages:  
1) Reasoning (establishing the inputs). The following actions have been conducted: analysis 

of the legal framework, regulatory documents on the education processes in higher 
education; analysis of the specific needs expressed by various categories of clients, 
beneficiaries, and partners (teachers and researchers, graduates, students and interested 
organisations in various fields); analysis of the newest research and development areas in 
the field of education; comparative analysis of curricula based on some models from 
prestigious national and international universities; analysis of the education environment 
and the current teaching methodologies for the corresponding field; analysis and 
assessment of the suggestions by the academia, some foreign experts, students; analysis of 
the observations and gaps identified during the previous academic years; development of 
the criteria for evaluation of education; 

2) Establishing the results (outcomes) – the learning outcomes (competences) to be acquired 
by the students have been established by selecting from a wide range of outcomes the ones 
that a relevant for the students and the labour market, some of them having been identified 
based on the feedback from the latter; 

3) Securing an efficient and effective learning process – a decision was made about the way 
in which students have to be guided and supported in order to meet the objectives and reach 
the curricular outcomes. The following items have been established and selected: the proper 
course units for developing the planned competences; the necessary workload (credit 
points) for each course; the sequence and manner of course teaching; the teachers have been 
selected and trained to deliver the subjects included in the curricula; proper bibliographic 
aids have been secured. 
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4) Establishing the evaluation module – a decision was made on the criteria for evaluation 
and the way in which it would be determined whether and when students have reached the 
planned outcomes. The content of the evaluation process was developed to secure the 
continuity of the education process; 

5) Editing, analysis, verification, validation and approval of the curriculum.  

II. Concept of specialists’ education 

The curriculum is designed to educate specialists for activities related to successful 
management, start-up and administration of business, as well as leading different subdivisions of an 
organisation. Within the economic entity, the specialist in the field of Business and Administration 
is the one who should ensure the normal run of all activities: planning the economic activity; 
establishing and improving the organisational structure of the company; securing economic 
resources; producing/providing services; sales; human resource management; efficiently operating 
the information and decision-making systems; overseeing the achievement of organisation’s 
objectives; creating a positive organisational climate; establishing the productive team. At the same 
time, the graduates of Business and Administration are potential entrepreneurs, who will create jobs 
and new prospects for the social and economic progress of the country. In this line, they will be 
trained to identify and leverage business ideas and to stimulate and propagate the entrepreneurial 
spirit.  

The graduates of the program have the possibility to conduct a variety of commercial and 
managerial activities within economic entities and organisations in various branches of the national 
economics, with different ownership forms (public, private, or mixt), as well as at national level. 
Graduates may continue their studies in the IInd cycle – Master level.     

Therefore, the major aim of this curriculum is to form integral and professionally competent 
personalities, capable to meet the current and future demands on the domestic and international 
labour market, and who shall: 

• Understand the importance of carrying out efficient and effective activity in the 
professional but also the daily life; 

• Form and develop the competences necessary for self-fulfilment and success in the 
professional and business activity; 

• Acquire knowledge and create added academic value in the field of Business and 
Administration, which shall serve as a foundation for the personal and professional 
development. 

At the same time, the program will develop the following generic key competences in 
students: to analyse and diagnose a situation; to identify and solve problems; sense of initiative and 
entrepreneurship; critical and strategic thinking; team work; to prevent and solve conflicts; self-
learning; justify decisions in a creative manner; communicate in a foreign language; use information 
technology; understand and be open to the cultures and customs of other peoples. 

In order to successfully implement this educational offer, a pleasant, qualitative, and 
productive student-centred education environment has been created within AESM, which is based 
on the following principles of organising the personal, social, and professional education: 
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• Creating a genuine learning environment, close to the business environment and relevant 
for individual’s interests and for meeting the planned objectives: acquiring knowledge, 
forming skills and competences; applying the latter during the studies and the internship; 

• Matching theoretical aspects with abilities related to the realities of the business 
administration activities;  

• Structuring the education approaches on the “learn by doing” concept and developing 
practical dexterities; 

• Using modern education techniques, including with the aim at developing creativity.  

III. Learning outcomes 

The outcomes shall be achieved by tapping the content of the course units, as well as by 
properly using the teaching-learning-research-self-development-evaluation activities.  

By the end of the academic period, the student shall be able to: 

1. show functional knowledge in the following areas: economic theory – genesis, essence, 
methodology and method, laws governing economics; management – developments in the 
science of management, main managerial processes and functions; marketing – 
development and implementation of the marketing policy of enterprise; markets – 
research, operation and development of the markets of resources, goods, and services; 
customers – influencing factors, purchase and consumption processes, consumption 
models; law – knowing the legal framework on entrepreneurship and enterprises, small 
business, consumer protection, and advertising in Moldova; finance – finance 
management; applying accounting and other financial systems; information systems – 
development and use of information systems with an impact on carrying out the 
managerial functions within the organisation; 

2. start and develop a business; 
3. be familiar with the methods to identify business ideas and assess opportunities    
4. be familiar with the methods of assessment and minimisation of business risks; 
5. secure the conduct of activities in line with the legislation in force; 
6. conduct the activity of the organisation in line with the demands of the market; 
7. adopt optimal decisions in uncertain conditions; 
8. prepare the organisational structure of the entity; 
9. evaluate and improve the efficiency and effectiveness of the activities within the 

organisation; 
10. get self-motivated and increase own work efficiency; 
11. establish teams and develop cooperation; 
12. motivate and establish productive work relations; 
13. apply the quality management system; 
14. communicate in a persuasive and efficient manner, including in an international language; 
15. efficiently use and manage the available resources;  
16. organise the research process in the field of business and administration; 
17. solve problems in the field of business administration; 
18. develop projects and coordinate the implementation thereof. 
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19. be familiar with the areas of competence and involvement of managers at different 
hierarchical levels; 

20. follow the principles, values and rules of professional ethics. 

Academic calendar 
(In weeks) 

Acade-
mic year 

Teaching activities Examination 
sessions 

Internship  Holydays 

Sem. I Sem. II Sem. I Sem. II  Winter Spring Summer 

I 15 15 4 4 - 3 1 10 

II 15 11 4 4 4 3 1 10 

III 15 5 4 1 7 3 1 - 

Academic Process Plan by Semesters/Years 

Year I, Semester I 

Code Name of course unit Total hours No. of hours 
by types of 
activities 

Hours per week in 
classroom 
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F.01.O.001.21 Microeconomics 150 60 90 30 30 - 4 2 2 - E 5 

F.01.O.002.62 Economic Mathematics 150 60 90 30 30 - 4 2 2 - E 5 

G.01.O.003.63 Economic Informatics 150 60 90 14 - 46 4 1 - 3 E 5 

F.01.O.004.32 History of Economic 
Thinking 

150 44 106 30 14 - 3 2 1 - E 5 

F02.O.005.11 Basics of organisation 
management/Project 

150 60 90 30 30 - 4 2 2 - E 5 

U.01.O.006.33 Business Foreign 
Language I (English) 

150 90 60 - 90 - 6 - 6 - E 5 

G.01.O.007.15 Physical education I 30 30 - - 30 - 2 - 2 - V - 

 Total 930 404 526 134 224 46 27 9 15 3 6E, 1V 30 
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Year I, Semester II 

Code Name of course unit Total hours No. of hours 
by types of 
activities 

Hours per week in 
classroom 
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F.01.O.001.21 Microeconomics 150 60 90 30 30 - 4 2 2 - E 5 
U.01.O.005.24 Art of communication and 

professional Ethics/Project 
150 60 90 30 30 - 4 2 2 - E 5 

F.02.O.010.21 Economics of economic 
entities 

150 60 90 30 30 - 4 2 2 - E 5 

F.02.O.012.62 Statistics 150 60 90 30 30 - 4 2 2 - E 5 
F.02.O.013.31 World economics and 

European Integration 
150 44 106 30 14 - 3 2 1 - E 5 

U.02.O.013.33 Business Foreign Language 
II (English) 

150 90 60 - 90 - 6 - 6 - E 5 

G.02.O.014.15 Physical education II 30 30 - - 30 - 2 - 2 - V - 
 Total 930 404 526 150 254  27 10 17 - 6E, 1V 30 

Year II, Semester III 

Code Name of course unit Total hours No. of hours 
by types of 
activities 

Hours per week in 
classroom 
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F.03.O.015.62 Econometrics 150 60 90 30 30 - 4 2 2 - E 5 

S.03.O.016.11 Entrepreneurship and 
business culture/Project 

240 120 120 60 60  8 4 4  2E 8 

S.03.O.017.12 General and business to 
business Marketing 

150 90 60 60 30 - 6 4 2 - E 5 

S.03.O.018.52 Basics of Accounting 120 60 60 30 30 - 4 2 2 - E 4 

S.03.O.022.14 Commodity and consumer 
goods research 

120 60 60 30 14 16 4 2 2 - E 4 

 Total 780 390 390 210 164 16 26 14 12 - 6E 26 

One optional course             

U.03.A.020. 32 Social and Economic 
Philosophy 

120 44 76 30 14 - 3 2 1 - E 4 
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U.03.A.020. 32 Political Science  120 44 76 30 14 - 3 2 1 - E 4 

Total hours mandatory and optional 
courses 

900 
 

434 466 240 178 16 29 16 13 - 7E 30 

Year II, Semester IV 

Code Name of course unit Total hours No. of hours 
by types of 
activities 

Hours per week in 
classroom 
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S.04.O.021.11/ 
52 

Operations Management 
/Project   

300 104 196 55 55 - 10 7 2 - 3E 10 

F.04.O.022.23 Business Law 120 44 76 30 14 - 4 3 3 - E 4 

S.04.O.023.52 Enterprise Accounting 90 44 46 22 22 - 4 3 1 - E 3 

F.04.O.024.42 Corporate finances 120 44 76 30 14 - 4 3 1 - E 4 

S.04.O.025.11 Internship  180 160 20   -   1 - E 6 

 Total 810 396 414 134 102  22 16 6 - 7E 27 

One optional course             

U.04.A.026. 13 Tourism Economics 90 44 46 30 14 - 4 3 1 - E 3 

U.04.A.026. 13 International Tourism 90 44 46 30 14 - 4 3 1 - E 3 

Total hours mandatory and optional 
courses 

900 440 560 164 116  26 19 7 - 8E 30 

Year III, Semester V 

Code Name of course unit Total hours No. of hours by 
types of 
activities 

Hours per week in 
classroom 
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S.05.O.027.11 Company 
Management/Project 

420 180 240 90 90 - 12 6 6 - 3E 14 

S.05.O.028.22 Human Resources 
Management 

120 60 60 30 30 - 4 2 2 - E 4 

S.05.O.029.12 Marketing Research 120 60 60 30 30 - 4 2 2 - E 4 

 Total 660 300 360 150 150  20 10 10 - 5E 22 
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One optional course I             

S.05.A.030. 11 Service Management 120 44 76 22 22 - 3 2 1 - E 4 

S.05.A.030. 11 Supply and Sales 
Management  

120 44 76 22 22 - 3 2 1 - E 4 

S.05.A.030.61 Management Information 
Systems 

120 44 76 22 - 22 3 2 - 1 E 4 

One optional course II             

S.05.A.031. 12 Logistics 120 44 76 22 22 - 3 2 1 - E 4 

S.05.A.031. 12 Sale Techniques 120 44 76 22 22 - 3 2 1 - E 4 

Total hours mandatory and optional 
courses 

900 
 

388 512 194 194/ 
172 

0/ 
22 

26 14 12/
11 

0/1 7E 30 

Year III, Semester VI 

Code Name of course unit Total hours No. of hours 
by types of 
activities 

Hours per week in 
classroom 
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S.06.O.032.11 Corporate Management 120 52 68 28 24 - 12 6 6 - 3E 14 

S.06.O.033.11 Final Internship  360 280 80 - - - 4 2 2 - E 4 

One optional course I             

S.06.A.034. 11 Compared Management 120 52 68 28 24 - 13 7 6 - E 4 

S.06.A.034. 11 Innovation Management   120 52 68 28 24 - 13 7 6 - E 4 

Total 900 384 516 56 48  - 26 14 12 - 3E 20 

Total hours mandatory and optional 
courses for the curriculum  

5160 2454 2806        37E 
2V 

170 

Final examination  
(Development and presentation of the 
Bachelor Thesis) 

          E 10 

Total credits accumulated             180  

Internships 

No. Internships Semester No. of weeks Period No. of 
credits 

1 Production Internship  IV 4 February 6 
2 Dissertation Internship  VI 7 March-May 12 
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Dissertation Examination 

No. Name of activity Semester 

1 Presentation of the BA dissertation   Semester VI, May-June 

Optional courses  

No. Course name Year Semes. Number of hours per 
types of activities 
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1 Romanian language for allophones I I  30 - E 2 

2 Foreign language II (Fr., Germ., 
Span.) 

I-III II-V  30 - E 2 

3 Sociology I II 16 14 - E 2 

4 Environmental protection  I II 16 14 - E 2 

5 Web programming I II 16 14 - E 2 

6 Community law I II 16 14 - E 2 

7 Ethics of the Social Assistant I II 16 14 - E 2 

8 Culture of communication  I II 16 14 - E 2 

9 Reliability of the systems I II 16 14 - E 2 

10 Technology of Office applications I II 16 14 - E 2 

11 Professional ethics I II 16 14 - E 2 

12 World economics and EU integration I II 16 14 - E 2 

13 Design and aesthetics of commodities  II III 16 14 - E 2 

14 Cybernetics of economic systems II III 16 14 - E 2 

15 Methodology of scientific and 
economic researches 

II III 16 14 - E 2 

16 History of public administration in 
Moldova 

II III 16 14 - E 2 

17 Migration and development II III 16 14 - E 2 

18 Study of public communication  II III 16 14 - E 2 

19 Numeric methods II III 16 14 - E 2 

20 PC assembling and troubleshooting  II III 16 14 - E 2 

21 Psychology of business 
communication  

II III 16 14 - E 2 

22 Philosophy of law  II III 16 14 - E 2 

23 Geo-economics  II IV 16 14 - E 2 

24 Oenology  II IV 16 14 - E 2 

25 Fundamentals of nutrition  II IV 16 14 - E 2 

26 European law II IV 16 14 - E 2 
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27 Activity of non-banking credit 
institutions 

II IV 16 14 - E 2 

28 Non-bank financing of small and 
medium enterprises 

II IV 16 14 - E 2 

29 Social and health insurance II IV 16 14 - E 2 

30 Social security of the unemployed II IV 16 14 - E 2 

31 Office and secretarial communication  II IV 16 14 - E 2 

32 Employment policies  II IV 16 14 - E 2 

33 Interactive graphics  II IV 16 14 - E 2 

34 Operation systems II II IV 16 14 - E 2 

35 Additives and ingredients in public 
catering  

II IV 16 14 - E 2 

36 Compared constitutional law  II IV 16 14 - E 2 

37 International transactions III V 16 14 - E 2 

38 International trade III V 16 14 - E 2 

39 Design and aesthetics in marketing III V 16 14 - E 2 

40 Hygiene and sanitation  III V 16 14 - E 2 

41 Psychology of communication  III V 16 14 - E 2 

42 International stock exchange practices III V 16 14 - E 2 

43 Economic correspondence in foreign 
language   

III V 16 14 - E 2 

44 Intellectual property protection  III V 16 14 - E 2 

45 Volunteering and partnerships in 
social assistance  

III V 16 14 - E 2 

46 Didactic communication  III V 16 14 - E 2 

47 Accounting information systems  III V 16 14 - E 2 

48 Grey information economics  III V 16 14 - E 2 

49 Financial audit III V 16 14 - E 2 

50 Computer graphics III V 16 14 - E 2 

51 Commercial urbanism and land 
planning  

III V 16 14 - E 2 

52 Legal and economic correspondence  III V 16 14 - E 2 

Matrix of Program and Course Unit Outcomes Correlation 

Code Course unit Learning outcomes 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 
F.01.O.001.21 Macroeconomics V     V V        V      
F.01.O.002.62 Economic 

mathematics 
V      V              

G.01.O.003.63 Economic 
informatics 

V      V        V      

F.01.O.004.32 History of economic 
thinking 

V                    
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F.02.O.005.11 Basics of 
organisation 
management 

V V V  V  V V V V V V V V V V V  V V 

G.01.O.006.33 Foreign language V          V V  V       
G.01.O.007.15 Physical education I                     
F.02.O.008.21 Macroeconomics V                    
U.01.O.009.24 Communication art 

and professional 
ethics 

V     V     V V  V       

F.02.O.010.21 Economics of the 
economic entities 

V     V V  V      VV      

F.02.O.011.62 Statistics V  V V   V       V       
U.01.O.012.31 World economics 

and EU integration  
V    V                

G.02.O.013.33 Foreign language 
for business 

V          V V  V       

G.02.O.014.15 Physical education 
II 

                    

F.03.O.015.62 Econometrics  V   V   V              
S.03.O.016.11 Entrepreneurship 

and business culture  
V V V V V V V V  V V V V      V V 

F.03.O.017.12 General and 
business-to-business 
marketing 

V     V V    V    V      

S.03.O.018.52 Basics of accounting V    V V        V     V V 
S.03.O.019.14 Commodities and 

consumer goods 
research 

V              V      

U.03.A.020.32 Social and economic 
philosophy  

V              V    V V 

U.03.A.020.32 Political science V              V    V V 
S.04.O.021.11/52 Operations 

management 
V  V V V V   V V V V V V V V V V V  

S.04.O.022.11 Production 
internship  

V V V V V V V V V V V V V V V V V V V V 

F.04.O.023.23 Business law V   V V                
F.04.O.024.42 Enterprise finance V      V              
S.04.O.025.52 Enterprise 

accounting  
V    V        V      V V 

S.04.O.026.13 Tourism economics V      V  V            
S.04.O.026.13 International 

tourism 
V      V              

S.05.O.027.11 Company 
management 

V V V V V V V  V  V V V V V V V V V V 

S.05.O.028.22 Human resource 
management  

V      V    V V  V       

S.05.O.029.12 Marketing research V      V    V    V V V    
S.05.A.030.11 Service management V      V    V    V      
S.05.A.030.11 Supply and sales 

management 
V      V        V V V    

S.05.A.030.61 Information systems 
in management  

V                    

S.05.A.031.12 Logistics V     V               
S.05.A.031.12 Sales techniques  V     V     V V  V V      
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Annex 4. Advertising flyer of the study programme Business and 
Administration - 2017 
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Annex 5: Poster of the Business and Administration study programme 
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Annex 6: AESM’s grading system 

Grading of the students will be done according to the following grading scale: 
a) Grade 10 or “excellent” (ECTS - A equivalent) is given for the profound and remarkable 

demonstration of the theoretical and practical skills developed by the course unit / module, 
creativity and skills in the application of acquired competences, considerable independent 
work and versatile knowledge of literature in that field. The student has mastered 91-100% 
of the material included in the curriculum / syllabus of the course unit / module. 

b) Grade 9 or “very good” (ECTS - B equivalent) is given for a very good demonstration 
of the theoretical and practical skills developed by the course unit / module, very good skills 
in the application of competences acquired with some insignificant / nonessential errors. 
The student has mastered 81-90% of the material included in the curriculum / syllabus of 
the course unit / module. 

c) Grade 8 or “good” (ECTS - C equivalent) is given for the good demonstration of the 
theoretical and practical skills developed by the course unit / module, good abilities to apply 
the learning objectives with a certain lack of trust and imprecision related to the depth and 
details of the course unit / module, but which the student can correct by answering 
additional questions. The student acquired 71-80% of the material included in the 
curriculum / syllabus of the course unit / module. 

d) Grades 6 and 7 or “satisfactory” (ECTS - D equivalent) are awarded to demonstrate 
basic skills developed by the course unit / module and their ability to apply in typical 
situations. The student’s response is unreliable and there are considerable loopholes in 
knowing the course unit / module. The student acquired 61-65% and 66-70% respectively 
of the material included in the curriculum / syllabus of the course unit / module. 

 e) Grade 5 or “weak” (ECTS - E equivalent) is awarded for the demonstratation of the 
minimum competences in the field of the course unit / module, in the implementation of 
which he / she encounters many difficulties. The student has mastered 51 to 60% of the 
material included in the curriculum / syllabus of the course unit / module. 

f) Grades 3 and 4 (ECTS - FX equivalent) are awarded when the student fails to demonstrate 
the minimum competences and further training is required to promote the course unit. The 
student acquired 31-40% and 41-50% of the material, respectively. 

g) Grades 1 and 2 or “unsatisfactory” (ECTS - F equivalent) are awarded to the student 
who cheated or demonstrated a minimum knowledge of the learning material of 0 - 30%. 
In this case, for the promotion of the course unit, the student is still required a lot of work 
to do. 
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